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now in the works involve about 
$255 million for expansion, replace¬ 
ment and improvement of telephone 


Your demands for our performing 


the best possible telephone service 
will make history in 1959. Plans 


facilities throughout the state. 
This includes two more milestones in 
the latest in electronics and automation devices—Direct Distance Dialing and Mark-Sensing— 
to be made available to millions more of our customers. 

At the same time, a long-standing policy of the New York Telephone Company holds fast 
to the idea that employees, stockholders and customers each have a right to expect every pos¬ 
sible benefit from our plans to provide the best-in-the-world telephone service. Therefore, this 
history-making program is also dedicated to the well-being of'some 80,000 employees who 
earned some $400 million in wages and salaries last year. Retraining, upgrading and main¬ 
taining quality performance without layoffs are all part of the New York Telephone Company’s 
plans for carrying out its responsibilities and helping the Empire State maintain its position 
of leadership. Because these employees are your customers and good citizens in communities 
where your business operates, this is important to all of us. 

Getting down to facts about, expanding telephone service, probably the biggest improve¬ 
ment project of its kind in the Bell System history will provide 102 communities and 4,600,000 
telephones with DDD by year’s end. As you have probably heard by now, DDD is that won- 











der of ease and speed that makes it possible to pick up the phone, dial an area code and a tele¬ 
phone number and speak to your friend clear across the continent. 

Equipment, old and new, has to be made capable of accepting and “remembering” the 
10 digits necessary for DDD. That’s why some areas with newly designed equipment had DDD 
before other areas, with equipment needing adaptation, could have DDD. Then, each office is 
to be tied into centralized switching facilities with Automatic Message Accounting equipment 
which records billing information Tor DDD calls. The entire program involves about $40 million 
and millions of man hours of both New York Telephone Company and Western Electric people 
who manufacture, distribute, install and buy things for us and other Bell System Companies. 

Mark-Sensing is another aspect of meeting your demands for the best possible service. 
With Mark-Sensing, toll calls are computed, rated, sorted and billed in the same manner as 
DDD calls. . . Now, instead of writing a toll ticket in the old-fashioned way, an operator uses 
a special graphite pencil and on a printed punch card she simply marks the calling number, area 
code if any, central office, number called and type of call. After calls are timed, the card is 
run through a machine that punches details of the call from the graphite markings so it can 
be machine-billed just like DDD calls. 

During the transition period, some customers will get two statements—one for operator 
handled calls and one for DDD calls. However, as soon as all operators are Mark-Sensing, one 
toll statement will tell the whole story. 

Whatever your demands for top telephone service, call your telephone service adviser. . . 
She can help you make sure you are making the most of all the tools of good communication. 
She will be happy to do her share toward your success and a history-making year in 1959. 
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OLD BULLION, the company magazine of the Chemical Corn Exchange Bank 
in New York City, recently featured their switchboard and extension user 
telephone service as a vital part of their business. 

They report that company-wide understanding of the switchboard as another door 
bringing business into the bank has resulted in Gold Medal service. All their 
bank's extension users have been invited to take part in their Phonadoor Program 
which highlights visits to see the switchboard in action, as well as movies and 
group discussions of every-day problems and solutions. 

Voiceways is happy to cite excerpts from their success story. . . . 




Operators at the 165 Broadway switch¬ 
board (above) are, left to right, 
Ann Loughran, Rose Garavente, 
Helen Lopez, Connie Musumeci, and 
Helen Meehan. 
Standing is their supervisor, 
Frieda Lauckhardt. 


Seated at the 30 Broad Street switch¬ 
board are, left to right: Joan Halstead, 
Anne Sheedy, Jo Picciarelli, and 
Ellen Higgins. 

Standing: Clare Nilsen (left), 
supervisor, and Vera McGuckin, 
assistant supervisor. 


Telephone company service men 

at work in the room containing the wires 
and equipment for automatic local calls. 
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THE 

BANK’S 

VOICE 

Nerve centers of the busy and complicated telephone 
communication system of the Bank (Chemical Corn Ex¬ 
change Bank) are the telephone rooms on the fourth floor 
at 165 Broadway and the fifth floor at 30 Broad Street. 
Here, fifteen operators and their supervisors handle 
CCEB's enormous volume of calls, striving all the time to 
give Gold Medal telephone service to callers and exten¬ 
sion users. In a very real sense the Telephone Department 
is the voice of the Bank. 

Sometimes this superior service requires time, pa¬ 
tience and a sense of humor on the part of the operator. 
For instance, there was the caller who hesitantly asked, 
“May I speak to the officer—I don’t know his name— 
but he likes cold roast beef and potato salad.” The caller 
didn’t know if the roast beef fancier preferred it rare, 
medium or well done, but the operator eventually located 
the right person to the complete satisfaction of the caller. 

The Telephone Department is under the supervision 
of Assistant Treasurer Ralph G. Peterson. The department 
head is Helen Maher, a veteran of over 30 years of 
telephone service with the Bank. Marie Pettit is assistant 
department head. 

The Telephone Department handles an average of 
8,000 calls daily, including incoming calls, outgoing toll 
calls and tie line calls from our offices: The six-position 
board at 165 Broadway and five position board at 30 
Broad Street are busy all day, every day, from 8:15 A.M. 
when the boards open until 5:30 P.M. when the service 
is switched to the automatic night lines. 

To the layman the switchboards seem incredibly com¬ 
plicated, with their flashing lights, coils of wire and rows 
of extension plugs. There are 1,260 extensions located on 
the two boards. These include not only the 165 Broad¬ 
way and 30 Broad Street extensions, but those at 770 
Broadway and Offices 33 and 51. On the Main Office 
board alone, there are 689 extensions. 

Our operators are usually recruited from the N. Y. 
Telephone Company’s Placement Bureau and when they 
join the Bank they are thoroughly familiar with the 


mechanical aspects of the switchboards. However, they 
still must learn about banking and they receive thorough 
training in CCEB procedure and operations. The opera¬ 
tors rotate weekly between handling incoming calls and 
the outgoing toll calls so that they will be thoroughly 
familiar with the whole board. A supervisor is always on 
the floor and any doubtful question is referred to her. 

The 8,000 calls handled every day by our operators 
are only a part of the overall telephone picture at the 
Bank. Not included in that figure are the thousands of 
local calls made every day or any of the calls made from 
our branch offices. The telephone is a major asset in 
giving good service to our customers. It is also a major 
expense for the Bank, with the annual cost mounting to 
over half a million dollars each year, exclusive of op¬ 
erators’ salaries. The expenses could be reduced with 
proper use of the telephone equipment and careful atten¬ 
tion to detail by the whole staff. Mrs. Maher and her staff 
have several recommendations for ways in which the 
Bank’s personnel can help the telephone operators to 
increase the efficiency of our telephone service and re¬ 
duce its cost. 

Tl\ey recommend that long distance calls be made 
station to station, rather than person to person. The cost 
is considerably less and surveys have shown that the 
person called is generally at his place of business. The 
operators urge that after the call is placed, the caller hold 
the line until a connection is made. If the caller requests 
the operator to hold the line until the connection is made, 
it ties up the operator and one entire board position pre¬ 
venting the operator from processing other calls in the 
interim. 

Leave your full name and extension number when 
you expect a return call. This will eliminate precious time 
wasted by the operators trying to find employes, identi¬ 
fied only by their first names. 

Transfer calls properly by depressing the receiver 
hook down and then up slowly, to the count of 1-2 pause, 
1-2 pause, until the operator answers. Do not call the 
operator on another extension. This ties up a whole board 
unnecessarily. 

These points are in addition to the promptness and 
courtesy that are expected of all staff members over the 
phone. Mrs. Maher says that the recent Phonadoor Pro¬ 
gram greatly increased the telephone interest throughout 
the Bank. «■: ..a 
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IS YOUR TELEPHONE SERVICE A LUXURY? 


Under federal law, certain items are taxed as 
luxuries, others are not. The pictures at right 
show items in both categories, hut you would 
have to have second sight to tell one from the 
other. For example, there is no luxury tax on 
yachts. Yet there is a 10% Federal Excise Tax 
on your telephone service—putting it in the same 
luxury category with furs, perfume and jewelry. 

Why the discrepancy? Why do you have to 
pay a luxury tax on your telephone service when 
other necessities, such as water, gas and electricity 
are not subject to the tax? 

The answer is that the tax was imposed on 
telephone service as an emergency measure during 
World War II, and has never been removed. The 
purpose of the tax was to save scarce war ma¬ 
terials by cutting down on telephone service. Now, 
ip peace time, there is no need to do this; yet the 
luxury tax remains, If you look at your telephone 
bill at the end of the month you will see the 10% 
Federal Excise Tax clearly indicated. 

All of us know we must pay our fair share of 
taxes — the Telephone Company certainly expects 
to pay its share. Yet the addition of the excise 
tax burden on the user, on top of all the other 
indirect taxes on telephone service, is unfair. 
Certainly no one would ever claim that calling the 
doctor, the police, or a conversation with business 
associates, or even friends, is a luxury. Our 
modern society simply couldn’t get along without 
the telephone. 


Can you guess which of the items 
at right are subject to a luxury tax? 
For the answer, see column above. 
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A VOICEWAYS VIGNETTE 


A Quick Head and A Kindly Heart 



Chief Operator Frances Graham 


“In our work, you have to have a quick head and a 
kindly heart,” says Frances Graham, Chief Operator for 
the combined telephone switchboard of the Sixty John 
Street office of the New Amsterdam Casualty Company 
and the Home Office of the United States Casualty Com¬ 
pany. “Every telephone call is important and means so 
much to so many families’ health, homes and happiness,” 
she explains. 

“And we have to keep learning—both the insurance 
business and the newest telephone practices such as Direct 
Distance Dialing and Mark-Sensing. For example, every¬ 
one at our five-position board has attended a Telephone 
Company Voice and Courtesy training session. We all 
need to be taught new ideas and keep our practices as 
perfect as possible. That is why I attended a course for 
Chief Operators. We are all ready and eager to take a 
good look at ourselves through the friendly eyes of Tele¬ 
phone Company experts. 

“Furthermore, we always welcome our service ad¬ 
viser’s visits and new ideas to improve our performance. 
Actually, being ready to grow with the times makes our 
jobs more interesting,” Frances says. 'Since she first 
started in a clerical position about 30 years ago, she 
has been steadily promoted until she was made Chief 
Operator in 1951. Rose Quinn, Assistant Chief Operator 
and Ann Hillman, Second Assistant Chief Operator, help 


supervise the ever-growing activities her switchboard 
serves. 

Today approximately $90,000,000 in casualty, surety, 
fidelity, fire, marine and other lines of insurance busi¬ 
ness are handled by both companies in all of the United 
States and Puerto Rico through branches in 19 cities and 
about 6,000 agents. Direct telephone tie-lines from Sixty 
John Street connect the New York offices with Baltimore, 
Maryland; Philadelphia, Pennsylvania; East Orange, New 
Jersey and Mineola, Long Island. 

“This office handles insurance for the New York 
office of New Amsterdam and the Home Office of the 
United States Casualty,” Frances explains, “So when wind 
storms break plate glass windows, or other catastrophes 
strike, we know we’re going to have a busy day. Some¬ 
times it seems like everyone runs to the telephone and 
calls our number. We’d be swamped if we didn’t have, 
company-wide teamwork. And we have to know the 
whole company so we can be ready with alternative exten¬ 
sions of men in other departments who are ready to give 
customers immediate answers to their insurance emer¬ 
gencies. Naturally,” Frances concludes, “We couldn’t 
have such fine cooperation unless we had the performance 
examples of our top men and all of them vitally interested 
in our switchboard skills, including our presidents and 
vice-presidents.” 


Resident Vice-President Arthur Lessman works with 
Frances to plan for company-wide telephone teamwork . 


Frances explains the importance of a comfortable 
lounge for her star switchboard operators. . . 
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GROWING, ANYONE? 


Mr. Boom 


Girl Friday 

Mr. Boom 


Girl Friday 


Mr. Boom 


Girl Friday 


We’re growing? Well, I should hope so, Girl Friday! But what makes you think that’s 
any reason I become a billy-goat to eat up costs for sending all kinds of people 
to school, and hiring new people and pay commissions to some high falutin’ 
Placement Bureau? And what are you talking about anyway, with all that 
TWX, PBX alphabet soup in your mouth. . . . 

Mr. Boom, please don’t jump to conclusions. You know I’ve always helped you. 
Just take it slowly. Don’t rush me. . . . 

Take it slowly! Girl, how do you think I can take it at all, when I can’t even get my 
customers on the phone? Who’s minding my switchboard? . . . And the other day I 
asked a clerk to send a Teletype message at 2 P.M. and she didn’t do it till nearly 
5 P.M. Practically closing time. Almost lost a sale! Is everyone dead at the switches? 

Now you’re on the right track! Mr. Boom, they’re dead exhausted. Our volume of 
traffic over our switchboard and Teletype has tripled in the last six months. . . . 

We need extra help. Your business is really booming. . . . And we’re all happy to be 
part of your success, but you really don’t want it to kill us, do you? 

O.K., O.K. So we gotta grow. Get a bigger board, more lines, new Teletypes. 
That’s your job. But please don’t take any of our precious people off their jobs 
to send them miles away to a college to learn to run contraptions. I had 
a hard enough time getting them, in the first place, the people, that is. 

Mr. Boom, I resent that. Since when have I been so stupid! Let me 
draw you a diagram— 


1. You need two more switchboard operators, 

One right away . . . 

One to get ready for our big rush season next month . . . 

2. Same goes for Teletype. 

3. The New York Telephone Company has a FREE, and I mean FREE, 
Placement Bureau—near here! Chances are, they can help us get an 
experienced operator for our switchboard and Teletype right away. 

4. The New York Telephone Company has a FREE, and I mean FREE, 
Training School—near here! If you O.K. even one days training, we can 
pick a good clerk and send her there. After that, she’ll be ready for a 
promotion to the new job as soon as we give her practice through 
on-the-job experience . . . 
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Mr. Boom You’re kidding! That’s too easy. Tangles like this just don’t get settled so easily 
—even by a smart Girl Friday like you. 


Girl Friday Thanks for the compliment, Mr. Boom. But then, I really can’t take all the credit. 
I had some help, too. In case you’re interested, I had lunch with one of their 
experts the other day and I learned that during 1958, all their training and 
placement centers in Long Island, New York City, Westchester and Upstate 
areas trained over 11,700 persons and placed 12,500 in jobs . . . 


Mr. Boom Boy, that’s a lot of new business all around! 

Girl Friday My turn to pass the compliments ... You certainly are quick to see the point, 

Mr. Boom. That’s exactly what the Telephone Company figures. The more 
placements and training, the more profits for them, too. It is a service all around. 
That’s why it’s free. The most recently opened Placement and Training Center 
for PBX and TWX is at Hempstead, close to one of the boomingest business centers 
in the state. Their expert told me, for example, that this one had 55 placements and 
87 people trained, just in the first three months since November when it opened ! 


Mr. Boom I guess we’d better buy that! I’m sold! Especially, now that I know it’s 
QUICK, and FREE. 


Girl Friday And it’s GOOD, too! That’s important, don’t forget. Why, I saw some “thank you” 
letters from big name companies like ours saying, 

. . very satisfied with attendant’s performance. ...” 

“. . . training school instruction was very helpful. . . .” 

“. . . visit to training school proved very beneficial. . . .” 

“. . . attendant sent by placement doing excellent job. . . .” 

“. . . girl sent by placement bureau proving a great asset. . . .” 

Mr. Boom Really ought to call you Bright Eyes! . . . Just keep on seeing all the right solutions 
to my problems. . . . 


Girl Friday Yes Sir! Thank you Mr. Boom! 


vr Does this picture fit your experience? If your business is booming, this true story will help 
solve some of your communication problems. . . . See page 16 for the telephone number to call 
for immediate advice from Placement and Training offices nearest you. 
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Ruth arrives at 210 West 18th Street, 
New York City, a New York Telephone 
Company building which houses, among 
other departments, seven Central Offices, 
four Toll and three Information switch¬ 
boards. Operators know how vital their 
work is, so bad weather or not, Ruth will 
be on the job. She carries an umbrella 
for threatened Spring rains and she wears 
a warm coat for that last touch of frost 
before Summer comes to town. 


Meet a Friend... 

“Optor, optor, get my Mommie, please. . . I want to talk to Mommie. . . ’ 

“Operator, I’m a busy man! Now, I put a quarter in this coin telephone thing 
and I only talked ten cents worth—so where’s my change? I’m in a hurry, 
so please put my fifteen cents in the return slot right away!” . . . 

“Operator, I’m blind and can’t see to dial. Will you get my number for me. . .” 

“Operator, I want to reach our company’s construction crew in Arizona; 
but the telephone was just installed today and I don’t know what the number 
is ... I can tell you how to get there by automobile. . .” 

“Anything can happen and usually does, no matter how much automation 
simplifies telephone talking around the world. The more people in the world, 
the more business, and therefore the more need for a well-educated and 
telephone trained Central Office operator who understands people’s problems 
as well as all the things good telephone service can do to help them,” 
explains Central Office Operator Ruth J. Amoroso. “The rewards in wonderful 
friendships alone make you feel good . . . especially when some grateful 
customer writes in to thank you for your help. It feels like winning 
a medal for your whole Telephone Company team,” says Ruth. 

Mrs. Ruth J. Amoroso, with ten years of telephone experience and training, 
personifies the skill and friendliness of thousands of New York Telephone 
Company Central Office operators. Together, with their supervisors, 
they are ready to make every call you place a pleasure of prompt service 
at any time of day or night and every day in the year. Such a goal takes 
a lot of planning. Rut it can be fun, too, as photos on these pages 
indicate . . . just a few of the many aspects of a day in the life of a 
Central Office operator, Ruth Amoroso. . . 



On the way to her position at Chelsea 2 Central Office switch¬ 
board, Ruth carefully takes her headset from its "private home." 
This apartment-like storage system assures each operator of her 
own properly cared-for instrument. Good service depends on good 
equipment—headset as well as everything else. Her "trick card" 
is also kept handy so she knows just what her hours are, her posi¬ 
tion at the switchboard, and when she is to be relieved for coffee 
and lunch. Any questions, emergencies and changes are worked 
out with her supervisors. But usually, operators' schedules run 
smoothly, thanks to well-planned programs based on experience 
and continued improvements through employees' suggestion systems. 


At her position with team-mates on the Chelsea 2 Central Office 
switchboard, Ruth is part of a team ready to help you call anywhere 
in the world a telephone can reach. Behind her stands her Service 
Assistant, Vere Sharpe, ready for any emergency. Customer 
calls for an ambulance? Police? Fire Department? Some other 
urgent problem? Ruth's Service Assistant comes to her aid the min¬ 
ute she sees the signal of need—a white light glowing in a beehive¬ 
shaped lamp above the switchboard panel. Day-to-day training 
on Direct Distance Dialing, Mark Sensing and other new practices 
are also worked out with her Service Assistant who is always ready 
to add her experience to Ruth's for top telephone teamwork. 


VOICEWAYS 











Ruth makes good use of her handy route bulletin when you place a call for an 
out-of-the-way place. Remember the last time you made the call? Someone probably 
suggested you make a note of the route for faster service next time. Many customers 
have "frequently called" numbers in out-of-the-way places where construction crews 
are building a new industrial center far from heavily populated communities. So it 
saves time in getting your number if you make a note of the route when you first 
place your call. Ruth is glad to look it up for you, but it takes a little time 
because the route bulletin she uses has almost endless possibilities in its pages. 




During her "coffee break" Ruth may 
take time out for a chat with her 
telephone team-mates, as shown 
here. Naturally, everyone has 
ideas about how Ruth should spend 
that upcoming vacation in Florida. 

She enjoys listening to them, but 
confides she really plans just 
to rest, rest, rest, and return 
with energy to spare for another 
year of busy city life. 

Before going back to her position 
at the Chelsea 2 switchboard, 
Ruth telephoned home and discovered 
a sudden emergency involving 
her vacation plans. At first 
she thought it meant no trip 
to Florida. Then Chief Operator 
Jennie E. Kilgallon helped 
work out a new schedule. Thanks to 
such teamwork, now when you hear 
Ruth's voice it will be relaxed 
and rested with memories of a 
vacation full of Southern sunshine. 
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TIPS TO TRAVELERS 

(By some of the World’s Wisest Minds ) 


I never travel without my diary. One should always 
have something sensational to read in the train. 

Oscar Wilde 

Take your telephone number booklet on all trips 
to keep up with the news at home. 

Belle Service 

To travel safely through the world a man must have a falcon’s eye, an 
an ape’s face, a merchant’s words, a camel's back and a hart s legs. 

Disraeli 

Have your telephone number on your calling cards so new friends \ 



rill keep in touch. 
Belle Service . 


To travel hopefully is a better thing than to arrive, arid the true success is labour. 

Robert Louis Stevenson; 


Call ahead for reservations to make vo 


r arrival more fun. 
Belle Service 


A traveler has the right to relate and embellish 
his adventures as he pleases, and it is very impolite 
to refuse that deference and applause they deserve. 

Travels of Baron Munchausen 

Telephone your friends, family and business office if y 
change your schedule so you won’t miss their messages. 

Belle Service 


Good company ii 
Telephone to tell of yi 


journey makes the way to seem shorter. 

Izaak Walton, 


r adventures, sharing makes them even 


Journey over all the universe in a map without 
the expense and fatigue of traveling, without suffering 
the inconveniences of heat, cold, hunger and ihirst. 

Miguel De Cervantes 

To hear news from other travelers, be sure 
they take your telephone number with them. 

Belle Service 

Ah, what is more blessed than to put cares away, when the mind lays by its burden, 
and tired with labor of far travel we have c ome to our own home and rest 
on the couch we longed for? This it is which alone is worth all these toils. 

Catullus 

After you leave your host and hostesses, say “thank you” by telephone 
. . . it’s faster and friendlier. 

Belle Service 
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Check Your 

Switchboard 

Stratagem 


All set for your vacation? 

Stratagem all figured out? 

Second line of defense for every job in the office? 
Scheduled all the VIPs to a farethewell? 

All squared away on the home-plate, too— 
Milkman, paper boy, grocer and post office 
All know just when you’re going 
And when you’ll return? 

And someone ready to reach you by telephone 
If something important comes up? 


“All set for a wonderful vacation!” 

I hear what you say, but are you? 

You may be flying high but ready for a fall that will really hurt 
Unless your stratosphericgems include a down-to-earth switchboard schedule. 



Don’t wait ’til the heat’s on in June, July and August. 

All your plans can fail if you don’t start now 
Before everyone’s rushing to be ready 

With a well-trained second line of defense for that office switchboard. 
Without that VIP telephone operator—or maybe two— 

All your other schedules may be wrecked . . . 

Picture all your high-paid executives 
Wondering why no one’s telephoning. . . . 

They’ll think the town is dead when it is their own switchboard . . . 
Picture your business going to switchboards with live-wire planners. . . . 


Of course you don’t want that kind of vacation. 
So call your telephone service adviser now 
And let her help you plan for 
Top telephone talent all year round. 
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Laughter is a good tonic most any time. 

And in a world where telephones play such a large part 
of every day’s doings, they quite naturally become part 
of Springtime’s frolicsome fun . 



PH 





"I said that's fine . . . now how 
about waiting until it rings!" 


SPRING 



"It took us a few minutes to locate Rhode 
Island, Sir. You know how small it is!" 


"I hate to tell you this Greeley, but I think I just married 
you to the Chief Operator in Farmingdale, Massachusetts." 
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TONIC 



"So keep those cords and letters coming in and 
who knows?—tomorrow we may be calling you!" 
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LIVELY SISTER Catherine Anna describes her day’s ac¬ 
tivities as happily as a young school girl at Saint Joseph’s 
Academy and Saint Joseph’s Convent in Brentwood, Long 
Island. In charge of switchboard operations during 
school hours, she learned her top telephone techniques 
before she became a Sister of Saint Joseph. 

“I always wanted to be a nun,” she explains. “But 
first I had to help out at home. I became a New York 
Telephone Company operator . . . was promoted to being 
a supervisor . . . then became chief operator at the Corn 
Exchange Bank in New York. Finally, my dreams came 
true and the way was clear for me to become a nun. 

“Here at Brentwood we are a lively group,” says 
Sister Catherine Anna. “Girls from 16 to 35 enter the 
Convent which gives them a college education in prepara¬ 
tion for their work in the world. We also have Saint 
Joseph’s Academy here, where we board and teach young 
girls between the ages of 6 to 17. They are lot’s of fun! 
For example, I take charge of the children during lunch, 
when my switchboard duties end, and after school I 
enjoy recreation periods with them. Then, of course, we 
Sisters have a happy, one-big-family community. It seems 
to me to be very much like the Telephone Company’s 
‘family spirit.’ We have a stereophonic hi-fi music group 
for recreation, enjoy indoor and outdoor sports such as 
badminton, canasta, checkers, rollerskating and basket¬ 
ball . . . hobbies such as leatherwork, needlecrafts and 
the arts.” 

Obviously dedicated to the joys of her calling, former 
Brooklynite Sister Catherine Anna continues, “The 103- 
year-old Sisters of Saint Joseph’s 1 Convent here in Brent¬ 
wood serves Brooklyn, Long Island, and Puerto Rico. 



Sister Catherine Anna at the Brentwood switchboard 
(top photo) for the Sisters of Saint Joseph's Academy 
and Sisters of Joseph's Convent. 

(Bottom) Spiritual dedication and prayers in the Novitiate's 
Chapel at Brentwood inspires her daily activities. 

It is the Mother House of the Order in the United States 
and includes some 600 nuns in Brentwood and a total 
of 18,000 at the present time. Our history goes back to 
1650 in France. Today we have a wonderful community 
life knowing that we are building new traditions for tomor¬ 
row’s world as we serve His glory and the good of souls....” 


"VERY BEAUTIFUL" says a New York opera critic of 
Jerriann Trask’s voice. As part-time switchboard opera¬ 
tor at Dancker and Sellew, Inc., interior decorators in 
New York City, she combines her daytime career with con¬ 
certs and opera stardom. Appearing during the 1958-59 
season with the Broadway Grand Opera Association, crit¬ 
ics said, “In the role of ‘Violetta’ Jerriann Trask electri¬ 
fied the public. She has a rich, smooth voice, very beautiful 
in the high tessitura, and an assured stage presence.” 

“We are happy to have her lovely voice at our 
switchboard,” says President Paul Dancker, Sr. “How¬ 
ever, when my wife and I saw her performance as ‘Vio¬ 
letta’ in Verdi’s ‘La Traviata,’ we wept as Jerriann ‘died’ 
on the stage before us—she was so convincing! I was 
glad to see she was very much alive when she came out 
for her many curtain calls. And also, I was glad to see 
her alive the next day on the job here at Dancker and 
Sellew! Imagine, she has such a memory that she learned 
the role of Violetta in only one month! Her alert mind 


in a great help here, too. We have customers from all 
over the world. Some of the largest new office buildings 
use our complete service of planning, furnishing and dec¬ 
orating in wood and steel. From the days of Andrew 
Jackson, three United States Presidents and many famous 
people have given us their patronage. You have to be 
good to stay in business that long. It’s our mutual bene¬ 
fit if Jerriann keeps training her lovely voice while working 
for us!” President Dancker concludes. 

Born in Augusta, Maine, Jerriann disclaims credit for 
her talents explaining, “My whole family is musical and 
since I was 15 years old I have studied with a wonderful 
teacher, Mary Manter, in my home town. Even now I 
travel back home once a month for visits and a lesson. 
Through her, I met James Quillian, my New York City 
concert and opera coaSh. I guess I was just lucky to find 
two careers that help each other so much. I was taught 
the latest switchboard practices on the job, and through 
a Telephone Company Voice and Courtesy class.” 
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Around the P.B.X. Circuit 






GOOD SPORT “Dot” Carey keeps in top shape for the 
ever-growing switchboard activities of Circle Floor Co., 
Inc. in Mount Vernon, New York. “I have to be good 
to keep up with the fast-expanding business my switch¬ 
board serves,” she explains. 

“When it comes to fine wood, resilient tile floors, 
and luxurious carpeting, expertly installed, or acoustical 
sound conditioning,” says Dorothy, “seems like every¬ 
body comes to our company—contractors for Park Ave¬ 
nue and Fifth Avenue skyscrapers, hotels, apartment and 
institutional buildings, and bowling centers. . . But it’s 
easy to see why. Our management is sold on the impor¬ 
tance of personal attention to every detail. Especially 
good telephone service. They endorse my extension-user 
training to keep everyone up-to-date with practices such 
as calling by number and holding the line on long dis¬ 
tance calls, quick identification by name of the person 
answering a call and the department he represents. In 
the four years I’ve been managing this telephone service, 
we’ve grown to need conference plan wiring, as well as 
11 trunk lines and 53 extension telephones. 

“So I really want to keep in good form to be alert 
and give the best possible performance,” says Dorothy. 
“There’s nothing like a refreshing recreation to help 
bring a healthy sparkle to the rest of your life.” 

Dorothy’s well-designed schedule includes no com¬ 
muting problems since she lives only minutes from work 



"Dot" Carey gets a few pointers in swimming 
from Young Women's Christian Association 
Instructor, Mrs. William A. Hallstein. 


and her favorite recreations. Even in the winter she enjoys 
swimming once a week under the expert guidance of Young 
Women’s Christian Association Instructor Mrs. William A. 
Hallstein of Tarrytown. 

“Probably my favorite hobby is dancing,” Dorothy 
confides, “because I met my husband at a Polka Party! 
After we married, I decided to join in his sports and now, 
summer or winter, we go to hunting and fishing parties. . . 
Philip and I thoroughly believe in the importance of shar¬ 
ing a good-health-and-happiness way of life!” 
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You will probably see articles in this 
issue of “Voiceways” that will interest 
others in your company, so we hope 
you will pass the magazine along to 
those who can help you and your com¬ 
pany provide better telephone service. 


Voiceways’ cover pictures the Tulip Festival* program in Albany’s 
Washington Park. Symbols of friendship and gratitude, some 
85,000 tulips add something very special to the wonders of Spring. 
A gift from the Holland city of Nijmegen for the aid lent them 
during the war years, the many tulip varieties include thousands 
of Orange Wonder tulips, Albany’s official flower, granted to the 
city by Queen Wilhelmina. 

Now in its 11th year, the Tulip Festival features folk dancing, 
a carnival for children, local bands, and a contest to select a Tulip 
Queen. The large picture on the cover shows two State Teacher’s 
College students, Robert Bosomworth and Lynn Beals, amidst the 
tulips in Albany’s Washington Park. In the panel, top to bottom, 
you can see Tulip Festival highlights: 

■ The “Friendly Dutchman,” symbol of Albany’s heritage of early 
Dutch settlers, escorts Jane Armstrong, 1958 Tulip Queen, flanked 
by her court and honor guard. 

■ Keys to the city are presented to the Tulip Queen by Erastus 
Corning, Mayor of Albany, at the 1958 ceremonies witnessed by 
some 2,000 festival visitors. 

■ Dressed in authentic Dutch costumes, and thinking of their 
own Dutch family beginnings in America in 1624, Dale Bridge and 
Susan Stock, both 9, listen to the Village Fire Fifers. 

■ Two Tulip Festival jesters (foreground) pause in their activi¬ 
ties to watch a folk dance performance—one of the many features 
of Albany’s celebration. 

* This year the Tulip Festival is scheduled for May 15-18 
. . . for more details telephone Tulip Festival Committee, 

Albany, New York—ALbany 4-1214. 


If You Want a PBX Operator, Call: 

EXchange 4-4600-Extension 3280 In Manhattan 

EXchange 6-5100-Extension 3776 

In Brooklyn, Queens, Staten Island 

* EXchange 1-3644 In Nassau and Suffolk 

MOunt Vernon 4-9935-Ext. 414 In Bronx and Westchester 

Chief Operator In Upstate Areas 

* New, for convenient Long Island service 


If You Want PBX Training, Call: 

EXchange 4-4600-Extension 2610 In Manhattan 

EXchange 6-5100-Extension 3365 

In Brooklyn, Queens and Staten Island 
* EXchange 1-3464 In NaSsau and Suffolk 

MOunt Vernon 4-9935-Ext. 414 In Bronx and Westchester 

Chief Operator In Upstate Areas 
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TELEPHONES 

KEEP YOUR SHOP H 0 PpING WITH SALES 

Your shop’s sales can hop into most any customer’s hands—by telephone. / 

You can overcome time, space, and other problems that keep customers from enjoying 
your store’s specialties and bargains if you put telephones to work for you. 

Your telephone service adviser, in only a moment or two, can show you 

how smart stores everywhere use the latest telephone aids to keep their 
cash registers ringing up profits. . . For example, in only two years a 60% increase in 
sales volume is credited by one store to their special attention to telephone orders! 







Business trip . . . 

Convention . . . 

Vacation ... 

Whatever your reason for travel, 

Why not enjoy life? 

Telephone ahead for reservations, 
dates, and timing . . , 

And make sure 
You arrive in style 
With the red carpet treatment, 

Instead of red-faced with frustration, 

Lost time, and energy. 

Telephone ahead and make your trip a treat! 


CALL AHEAD 
for Red Carpet 
Treatment 




